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Members are the lifeblood of unions. To recruit and retain them for the 
future, unions must offer members and reps not only the best in support 
and representation, but top quality communications too.

That’s why this competition is so important. It’s a chance to show how well 
unions connect with their membership. And it brings together a great 
selection of work produced by talented and creative teams, despite 
challenging deadlines and budgets. I thank everyone who has taken the 
time and trouble to enter.

Thanks also to our hard-worked judges. We value their independent 
approach to the competition and the breadth of experience they bring. I 
don’t envy them the task of deciding the winners: the range of material is as 
diverse as the workforce we represent.

I am delighted that Warners Group Publications are continuing their 
sponsorship with us. It’s not easy, or cheap, to run the awards and we are 
grateful for their generosity and their advice. 

The movement faces yet more challenges now that the Conservatives  
have a majority. Attacks on jobs, wages, welfare, union and employment 
rights will increase pressure on unions and, more to the point, the people  
we represent. 

But the dedication and creative expertise shown here by union 
communications professionals ensures that we are well equipped to  
fight back. 

Good luck as you campaign to make Britain a fairer place to live and work.

FRANCES O’GRADY
TUC General Secretary
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BEST JOURNAL/
MAGAZINE

Differing budgets and audiences 
means a wide range of styles and 
formats for the judges to assess. And 
the very high calibre of all the entries 
didn’t make it any easier! 

Those magazines that made the best 
impression tended to be practical, lively 
and campaigning.

Four publications made the judges’ 
final list and after much deliberation 
they decided that Nautilus 
International’s newspaper format 
Telegraph was a worthy winner. The 
creative industries made a good 
showing, with the Musicians’ Union 
and Equity both highly commended. 
Firefighter from FBU was commended 
for its union campaigning.

WINNER HIGHLY COMMENDED

COMMENDED
FBU  FIREFIGHTER

SPRING 2015
www.equity.org.uk

Anita  
Dobson
ON MENTORING 

THE NEXT 
GENERATION

Stage manager 
receives £3.7m  

for accident

Professionally Made 
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campaign launched

Bulllying rife within  
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EQUITY  EQUITYNAUTILUS INTERNATIONAL  TELEGRAPH
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Alarm raised over 
safety of boxships
Nautilus says reports highlight shortcomings in modern containership design and construction 

P
Concerns over the design 
and operation of con-
temporary container-

ships have been raised by Nautilus 
members following a report on 
the loss last year of the 8,110TEU 
MOL Comfort, which broke apart 
in the Indian Ocean.

A classifi cation society inves-
tigation has concluded that the 
86,692gt vessel split into two dur-
ing a voyage from Singapore to 
Jeddah as a result of a hull fracture 
originating from the buckling col-
lapse of the bottom shell plates in 
a midships section of the vessel.

The report, produced by 
ClassNK, describes the incident 
as a ‘very rare’ casualty and sug-
gested the loss may have been 
the consequence of ship-specifi c 
factors involving excessive lateral 
loads arising from bottom sea 

pressure and container weights.
The Japanese classifi cation 

society said it had found signifi -
cant differences in the vertical 
bending strength of MOL Com-
fort’s hull girder and those of 
other similar post-panamax ves-
sels when lateral load effects were 
taken into account.

Although the hull girder 
strength of the fi ve-year-old MOL 
Comfort was 150% of the esti-
mated vertical bending moment 
at the time it broke up, ‘uncer-
tainty factors’ such as yield stress, 
sea conditions at the time of the 
accident, and the differences 
between declared and actual con-
tainer weights could still have 
caused the fracture, the report 
stated.

However, the report also 
highlighted a number of broad 

safety issues and it urges ship 
operators and designers to take 
more account of various loading 
conditions, as well as pointing to 
potential changes in class rules 
to improve the assessment of 
hull strength and the considera-
tion of lateral loads and whipping 
effects.

ClassNK also recommends 
that the buckling collapse 
strength of stiffened bottom pan-
els should be assessed and that 
there should be greater use of hull 
monitoring systems.

The fi ndings were discussed by 
members attending the Nautilus 
professional and technical com-
mittee last month — with par-
ticular concerns raised over the 
growing size of containerships 
and the stresses imposed during 
loading and discharge.

Senior national secretary Allan 
Graveson said he was disturbed 
by the report. ‘The MOL Comfort 
incident highlights many of the 
concerns that we have been rais-
ing for some time now, and the 
way in which ship design has been 
distorted as a result of the Ton-
nage Measurement Convention,’ 
he added.

‘Scantlings have been pared 
down to reduce weight and save 
fuel, together with the use of high 
tensile steel, and with average 
wastage rates we could be seeing 
big problems within a decade,’ he 
pointed out. ‘Experience shows 
that whenever we have extrapo-
lated on the rules of construction 
we have gone wrong.’

The Union’s concerns have 
been echoed in a major research 
project undertaken by Lloyd’s 

Register (LR) which reveals the 
way in which larger container-
ships are more exposed to the 
effects of springing and whipping 
from waves — resulting in signifi -
cantly greater bending responses 
and shear forces, and reducing 
fatigue life.

Announcing the fi ndings of an 
ongoing research project, which 
has been underway for a decade, 
LR warned that, with the potential 
to build ships even larger than the 
current 18,000TEU maximum, 
‘we may be moving beyond the 
gradual evolution of ship rules to 
a revolution in rule development.

‘Larger containerships need to 
be properly designed and built ro 
reduce the risk of structural fail-
ure from whipping, springing and 
the effects of oblique seas.’

gFull story — see pages 24-25.

Industry hits out at 
‘Ebola’ ship bans
F

Nautilus International has 
raised concerns over reports 

that some coastal states have denied 
medical support for merchant ships 
where crew or passengers have been 
suspected of showing Ebola virus 
symptoms.

In talks at the International 
Labour Organisation last month, 
union, shipowner and government 
representatives heard reports of 
incidents in the Mediterranean 
and the Caribbean in which vessels 
had been refused access or medical 
assistance.

The International Transport 
Workers’ Federation described these 
cases as ‘unacceptable and contrary 
to the traditions of the sea’ as well 
as being in breach of international  
conventions on facilitation of 
international maritime traffi  c, 
the World Health Organisation 
international health regulations 
and ship sanitation guidelines, the 
Maritime Labour Convention — ‘and 
common humanity’.

Nautilus senior national 
secretary Allan Graveson said 
such actions were considered by 
most shipowners, seafarers and 
governments attending the meeting 
to be a greater threat to lives of 
seafarers than Ebola in both the short 
term and long term. 

The Union has worked with 
shipowner representatives 
to develop ILO guidelines on 
communicable diseases in line with 
the occupational safety and health 
provisions of the Maritime Labour 
Convention.

The guidance stresses the need 
for seafarers to be given relevant 
advice on precautionary measures 
and that shipowners ensure 
appropriate precautions are taken. 
It also reminds countries of their 
obligations as port states for the 
provision of free pratique and in 
ensuring immediate medical support 
and advice and, if necessary, the 
evacuation of seafarers.

fEbola advice — pages 20-21.

Inside
FFuture for ferries
Industry leaders in 
Union’s UK branch 
debate on the state 
of a vital sector — 
page 23

FWinning cadet
James Kirk scoops 
this year’s Nautilus 
Bevis Minter award 
— page 3

FPartner-ships
Recalling the days 
when wives were 
fi rst allowed to go 
to sea — page 31 

The Royal Fleet Auxiliary ship Argus leaves Falmouth last month for a six-month deployment to support the work to tackle the Ebola epidemic in Sierra 
Leone. The crew have been praised by Nautilus and the UK defence minister ‒ see pages 20-21    Picture: MoD
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Your rights on YouTube 
What do the new terms really 
mean for our music makers?

Film man David Arnold
From Björk to Bond themes – 
an incredible musical journey

Black music in Britain
Charting the profound impact  
of black music over the years

Confirming bookings
Key advice on ensuring proof  
of contract in the digital age
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WINNER
NAUTILUS INTERNATIONAL
TELEGRAPH
Outstanding in every respect. 
With its fine production 
values it looks and reads like 
a professional mainstream 
journal and is a fine advert for 
the union. It has a good mix 
of long and short reads, job 
opportunities, and engaging 
features on international issues 
that will appeal to an audience 
in transit. One question on the 
horizon - can its newspaper 
format last much longer?

HIGHLY COMMENDED
EQUITY  EQUITY
Despite the star status it 
occasionally accords its members 
Equity avoids the celebrity trap and 
brilliantly covers workplace issues 
and union campaigns. The longer 
interviews mix well with industry 
news stories and the layout adds a 
lively and compelling component 
to the read. 

HIGHLY COMMENDED
MUSICIANS’ UNION  MUSICIAN
A lovely looking publication that 
exploits fine photography and 
intelligent use of colour to delight 
the reader. Yet like Equity its real 
focus is on practical matters – 
there are interviews based on 
personal experience, a strong tips 
section, and the journal shows an 
unrelenting desire to help members 
get on. 

COMMENDED
FBU  FIREFIGHTER
With a 93 per cent male 
membership, it is perhaps 
unsurprising that words like ‘strong’, 
‘powerful’ and ‘punchy’ dominated 
the judges’ description of the FBU’s 
eye-catching magazine. A focus 
on political education and union 
campaigning is complemented 
by clever use of relevant, and often 
passionate, imagery. 

ATL  REPORT
There are two pillars of support for this 
entry. The first is its member-centred 
approach and easy to read, yet eye-
catching layout. The second is the 
good mix between news and features, 
interviews and articles. Having a theme 
for the issue gives it a clear focus and 
gives strength to the content.

BDA  DIETETICS TODAY
An informative magazine that is 
clearly appreciated by its readership. 
With lots of content that isn’t directly 
union-related, but often relevant to the 
profession, the magazine engages the 
reader and draws them gently towards 
the benefits of union membership. One 
judge felt occasionally overwhelmed 
by advertising.

CSP  FRONTLINE
The balance between news and 
features won plaudits from the judges, 
as did the comprehensive and varied 
content. Colour coding makes it easy 
to identify sections. Members are well-
served with advice, feedback pages, a 
noticeboard and recruitment section.

CWU  VOICE
The newsy style of the paper and its 
good engagement with members 
make this an excellent, lively and 
informative magazine. The packed 
letters pages and lively exchanges of 
views show the paper is valued. It is 
informative and thoughtful and there is 
a strong emphasis on union activities. 
Also available in the app store. 

NASUWT  TEACHING TODAY
A strong focus on union news and 
campaigns is the standout feature 
of this magazine. The judges liked 
its range geographically, with 
a mix of regional, national and 
international stories, and in terms of 
subjects covered of relevance to the 
members. 

POA  GATELODGE
A traditional format with a strong 
emphasis on union activity. The 
content is very comprehensive and 
detailed and the magazine looks 
attractive. However, the judges 
felt that the detailed financial 
report rather detracted from the 
effectiveness of the communication.

PROSPECT  PROFILE 
This is a newsy solid magazine that is 
focused and entertaining. The clear 
layout and strong use of imagery 
contribute to a professional feel. The 
magazine reflects the diversity of the 
union’s membership and there are 
plenty of opportunities for members 
to get involved.

UCATT  BUILDING WORKER
Newsy with good features, Building 
Worker was liked by the judges for 
its strong focus on union news and 
campaigns. National and regional 
stories are both featured with good 
use of imagery to bring them to life. 
Having a membership form on the 
back page is a good recruitment 
idea.

UNITE  UNITE WORKS
An incredibly diverse membership 
makes it hard for the union 
magazine to feel unified. But this is 
helped by a clear layout and simple 
design and a good mix of news and 
features covering many sections of 
the membership. The judges liked 
the opportunity for members to 
interact.

BEST JOURNAL/
MAGAZINE

EIS  SCOTTISH EDUCATIONAL  
JOURNAL (SEJ)
With a strong focus on news and 
issues relevant to members, this 
magazine is a very traditional 
union journal. Good use is made 
of photography to bring news and 
features to life. A bouncy letters page 
encourages members to engage. 
The special pull-out was admired by 
the judges.

FDA  PUBLIC SERVICE MAGAZINE
With a clean and professional 
layout and printed on quality paper 
this journal carries a good range 
of thoughtful, serious articles and 
talks clearly and authoritatively to 
its readers. Information on union 
activities is complemented by clear 
opportunities for members to get in 
touch. 

NAPO  NAPO NEWS
With a smaller budget than many 
this is more of a newsletter than 
a newspaper. But with its clear, 
consistent form and good mix 
of local and national content it 
effectively gets across to members a 
great deal of information about the 
union’s activities. 
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BEST FEATURE

15
uniteWORKS March/April 2014

REAL LIVES We are family

WE’RE
HUMAN
BEINGS
TOO
The shameful and de-humanising portrayal of Eastern European migrants by
certain elements in the press and politics is not only insidious, unfair and
unfounded, but deeply wounding to those they attack. We meet some Unite
members who tell us their stories. It does not make comfortable reading

BY BARRIE CLEMENT

Anyone who thought Britons were
basically tolerant, should have listened
to what a group of  migrant workers
had to say.

It was a chastening experience. Most of the
workers I spoke to at one workplace on the
south coast said the British they encounter
these days are – to put it bluntly – mean-
spirited, xenophobic, inhospitable,
anti-social and arrogant.

The immigrant workers, employed by a
food processing firm, believe the constant
attacks by certain elements in the media is
one of  the reasons why over the last 
18 months migrants have encountered
increasing hostility. The deranged ravings
of  UKIP have also not helped.

The latest surge of  media nastiness
began about 18 months ago in the run-
up to January 1 this year, when
immigration restrictions were lifted for
Romanians and Bulgarians.

They predicted that a tidal wave of  evil
foreigners would invade our shores. As
it turns out, the ‘tidal wave’ was barely
a ripple.

And the notion that immigrants were
taking the jobs of  home-grown Brits
was undermined by an official report
suppressed by the government. 

It showed the impact on British
workers was ‘negligible’. But the poison
had done its work.

Unite activist Andrei Dudau (above right),
a Romanian by birth, says, “My girlfriend
and I used to be able to walk into a coffee
shop and no one would bat an eyelid. Now
as soon as they hear our accents, we get a
very negative reaction.”

Andrei has been here for 10 years. And
unlike the press stereotype of  foreigners
desperately pouring through the cracks in
immigration legislation, he was recruited by
the company for whom he still works today
– a decade later. 

In fact representatives of  the company
went to Bucharest to persuade Romanians
to join their workforce – long before the
country was part of  the European Union. 
Up to 80 per cent of  the workforce at this

uniteWORKS_Issue15_Final_Unite_NewsweekStyle  19/03/2014  16:31  Page 15

Feature writing is where you lay bare 
your journalistic and design skills 
in order to engross your readers in 
a strong story. The judges were not 
disappointed and the diversity of 
treatments and subjects kept the 
judges on their toes. With topics 
ranging from migrant workers to  
prison riots to World War I their task  
was daunting. 

Finally, it was a brave piece on migrant 
workers that won the top spot for 
Unite. Strong pieces from CWU and 
Equity were highly commended and 
a powerful feature from the Musicians’ 
Union won commendation.

WINNER HIGHLY COMMENDED

UNITE  WE’RE HUMAN BEINGS TOO

feel the outline of my legs but I couldn’t actually sense them. I 
was airlifted to St Mary’s Hospital in Paddington where I had 
a four-hour operation on my back. The surgeon literally glued 
back my spinal cord. One of the vertebrae had just dislocated, 
but another one had exploded. The doctors picked all the 
bones off my organs, made a new vertebra and stuck it in with 
two big rods.

The recovery has been really challenging. There is nothing 
that can prepare you for ending up in a wheelchair. It’s much 
more than not being able to walk; it’s also a neurological 
condition and there are parts of your body that do not behave 
like they used to. Every single day there’s a new challenge that 
you’ve got to try to figure out: How am I going to get through 
that doorway? How am I going to get myself off this chair and 
onto that bed? Unfortunately, you do become a bit invisible to 
other people because you’re down in a wheelchair. When 
people say it’s life-changing it is not a throw-away comment. 
It’s life-changing not just for you, but your friends, family and 
your colleagues.

Equity has been incredible. They supported me from day one 
when I was in a hospital bed and I had no idea how I was 
going to get by. They’ve been there for me and basically held 
my hand through the whole process. They supplied me with 
incredible lawyers who cared very much about my future. 
They cared that I wasn’t going to be left in a situation where I 

wasn’t going to survive very well financially because of a 
preventable accident. £3.7m may sound like a huge windfall, 
but it’s the money I will need to make sure that I can have as 
normal a life as possible. I’m only 39 years of age so that’s a 
long time that I will need to find money for care, housing, etc.

It’s hard for me to accept that my accident could have been 
so easily prevented. A simple sign or lock on that door would 
have stopped me from being in a wheelchair. It’s very 
frustrating as I know this is not a one-off incident. Preventable 
accidents like mine will happen again, not just in theatre but 
in other industries, because health and safety issues are often 
pushed to the bottom of a pile of work. We need to have a little 
more care for those working in venues like theatres so they are 
not too tired or too busy to let simple precautions slide.

You don’t do stage management for money or glamour. You 
do it because you’re that type of person and I was one of them. 
To suddenly not have that; to not have a company of actors 
driving you mad or a director in a room making crazy 
demands, your life can become empty. But the future is pretty 
much what I make of it now. I am studying law and a positive 
thing about being in a wheelchair is that you realise you can be 
whatever you want to be. I hope to combine my growing legal 
knowledge with helping out arts organisations sometime in 
the near future.  
www.equity.org.uk/legal-support

Equity has been incredible. They supported 
me from day one when I was in hospital”

Rachael speaking 
to a BBC reporter 

in the Council 
room of Equity’s 

offices in London

INTERVIEW

www.equity.org.uk SPRING 2015 / 2714 VOICE SEPTEMBER | OCTOBER 2014

FIRST WORLD WAR CENTENARYFEATURE

Amid the many commemorations and acts of remembrance taking place to mark the centenary of the outbreak of WW1 a
hitherto largely forgotten story is emerging of the GPO’s unique role at the heart of the UK’s 1914-1918 war effort. Simon
Alford reports on the extraordinary contribution of a workforce that found itself on the front line in every possible sense… 

LAST POST
WW1 REMEMBERED

A
s the storm clouds of
impending war
gathered over Europe
during the infamously
hot and sultry
summer of 1914, the
day-to-day work of
the British Post Office

carried on as normal - servicing the
insatiable letter-writing antics of a
population for whom the post
represented the only widely accessible
form of communicating over distance.

Little did the 250,000-strong
workforce, of what was then the world’s
largest employer, know it – but the
organisation they worked for, and their
very lives, were about to be transformed
beyond recognition. Most, after all,
believed the then prevalent mass-
delusion that the ‘war to end all wars’
would “all be over by Christmas”.

Within four years over 8,500 Post
Office personnel would be dead and tens
of thousands more injured, many
permanently maimed. The names of
those who perished still adorn the 300-
plus memorials that were erected in
almost every significant UK Post Office
building shortly after the war.

In an age when the death of a single
UK soldier on active service overseas
makes national television news, the
human cost of WW1 defies modern
comprehension. On the first day of the
Battle of the Somme alone, more than
60,000 British casualties were recorded,
making July 1, 1916, the bloodiest day in
the history of the British Army. 

Over a million British and
Commonwealth forces died during the
course of the First World War out of a
total of around 10 million military
personnel deaths - leaving profound and
perhaps unanswerable questions as to
how those in command could possibly
have viewed the slaughter on all sides,
typically for negligible tactical gain, as in
any way ‘a price worth paying’.

What is certain, however, is that the
carnage of the so called  ‘Great War’ had
a profound and lasting effect on UK
society as a whole - and perhaps none
more so than on the Post Office which,
by virtue of its then pre-eminent position
as the UK’s communications provider,
found itself at the very epicentre of
Britain’s war effort.

Contradictory expectations
The pursuit of war requires large
numbers of recruits willing or
conscripted to fight and, crucially,
effective communications. In 1914 this
stark reality immediately posed massive
contradictory demands on the Post
Office which, then a Government
department with a predominantly male
workforce, was inevitably expected to
‘do its bit’ encouraging employees to

sign up for military service - just as the
demands being placed on the post and
fledgling telecommunications systems it
provided were rocketing.

The extraordinary story of how the
Post Office rose to the challenge is the
subject of a special exhibition created by
the British Postal Museum & Archive
(see ‘information’ panel for details), the
leading authority on the history of the
UK Post Office and itself the driving
force for a new permanent postal
museum in London which will open its
doors to the public in 2016. 

The museum’s Head of Collections
Chris Taft explains: “All of a sudden
large numbers of people were going off
to fight in the war and their loved ones
were wanting to send them letters and
parcels. At the same time the Post Office
was sending off many of its men to fight
in the war, so on top of this massive
expansion of the Post Office’s workload
and remit it was losing many of its most
skilled and trained employees.”

The volume of mail increased
dramatically during the war years, rising
from 700,000 items a day in 1914 to 13
million at its height. 

In 1914 some areas in Britain had post
delivered up to 12 times a day, but these
deliveries were drastically reduced as a
reduced workforce battled to cope with
spiralling mail volumes. After the war
the number of deliveries was never fully
restored.

PO joins up
Despite the fact that every man ‘lost’ to
the forces meant a resourcing headache
for the Post Office, the organisation
actively encouraged its staff to join the
war effort - aided by the then general
secretary of the Postmen’s Federation,
George Stuart, who appeared on
platforms across the country urging
‘every young man who is physically fit
and capable of bearing arms to rise to
the occasion’.

Over 75,000 men left their jobs to fight
- 12,000 joining the PO’s own battalion,
the Post Office Rifles. So many men were
keen to enlist that a second battalion had
to be created a month after war broke
out.

The Post Office Rifles fought at Ypres,
the Somme and Passchendaele and were
awarded 145 decorations for gallantry,
including a Victoria Cross (VC) awarded

for others.
As the death toll mounted - and

particularly after the major offensives -
the task of mail delivery could be a
harrowing one, with Post Office
employees often being the first to get
inklings of bad news that invariably hit
communities in waves.

“News of people being killed or lost or
captured was often relayed by telegram
and the telegram inevitably became
associated with bad news,” explains Chris
Taft. “In WW1 the arrival of the
messenger boy filled people with dread.
It’s hard to imagine what it must have
been like for these youngsters, some as
young as 14. Sometimes the person
answering the door would collapse or
faint at the sight of them - sometimes they
were asked to read the telegram because
the person it was intended for couldn’t
bring themselves to read it. Often it was
the very worst news, effectively relayed
by children.”

Few of the personal accounts held by
the British Postal Museum better illustrate
the emotional rollercoaster that
correspondence to and from the front line
represented than the tragic story of Harry
Brown - an Eastbourne postal worker
serving in the PO Rifles. After being sent
to France Harry regularly corresponded
with his mother until one of her letters
was returned unread, with the notification
that he had gone missing in action.

Distraught and desperate for more
information she wrote to the British Red
Cross, which managed casualty lists -
initially receiving the reply that Harry
was presumed to have died in battle. A
short while later, however, she received a
letter from Harry himself, saying he was
okay but being held in a PoW camp in
Germany. During the course of their
subsequent correspondence Harry fell
seriously ill, though appeared to be
making a recovery just before the end of
the war. In a tragic twist of fate his mother
received the bombshell notification that
Harry had died following a sudden
deterioration of his condition just days
after the Armistice.

Harbinger of change
Looking back on the horrors of WW1 it
seems perverse to even contemplate that
anything positive could have come out of
a tragedy of such hideous proportions.
Profound shocks to the national system,
however, sometimes force progressive
change that otherwise may not have
happened so quickly. 

Frequently cited examples from WW1
include the role of women in a society that
had previously largely denied them the
recognition and rights enjoyed by men
and a widespread questioning of the rigid
pre-war class system stemming from both
the belief that ‘lions had been led by
donkeys’ and the shared experience of

to Sgt Alfred Knight of Birmingham for
putting his own life at risk to save others
by leaving the relative safety of his trench

and single-handedly charging a
German machine gun post that

was pinning a section of his
men down. 

Three other Post Office
recruits serving in different
battalions - Albert Gill,
Henry Kelly and John
Hogan - also received the
VC.

While the Post Office
Rifles was a fighting unit
with no involvement in the

day-to-day business of
letter delivery to and from

the trenches - a task
conducted by the Army Post

Office which was also largely
staffed by PO volunteers - one

instance was recorded of an enterprising
group of PO Rifles delivering letters from
German PoWs to their comrades in the
trench opposite by cutting slits in
unappetising oversized carrots that no-
one wanted to eat and hurling them over
no man’s land!

Albeit heart-warming, this rare
glimpse of humanity in the squalor of
trench warfare was - just like the fabled
instance of football being played in no
man’s land on Christmas Day in 1914 - a
brief interlude in a four-year nightmare
of suffering, loss and random death.

Over 1,800 members of the Post Office
Rifles were killed in action during the
course of the war, and a further 4,000 - a
third of the total - wounded.

Delivering for good and ill
While postal communications played a
vital role in the war effort the Post
Office also ran the UK’s then fledgling
telecommunications system and was
instrumental in setting up the crucial
telephone system between headquarters
and the front line.

Over 11,000 Post Office engineers
made this possible throughout the war.
Maintaining and repairing the system on
the front line was fraught with danger,
though no statistics exist as to the
number who died.

Many soldiers had relatives and
friends fighting in other units - and from
December 1914 the Post Office ran a
postal service that carried mail between
units as well as cherished messages from
loved ones at home.

Writing and receiving letters and
parcels were a vital part of sustaining
morale amid the squalor and horror of
trench life.

Back at home in the UK relatives and
friends of soldiers on active service
eagerly awaited messages from their
loved ones. Inevitably good news for
some was counterbalanced by the worst

Chris Taft 
Head of Collections,
British Postal
Museum & Archive 

Above: Sgt.
Alfred Knight

of Birmingham

Left: The Post Office
Rifles Regiment
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suffering and loss.
Many argue that the very concept of

the ‘Home Front’ acted as a great social
leveller, acting as a stimulus to wider
social reform after the Armistice. Even
during the war years the first tentative
steps were made to address the grinding
poverty and associated ill health
of the poorest in society -
though positive
developments like the Rent
Acts can be attributed,
with some justification, to
an establishment
desperate to stave off
outright revolt at home
and to ensure a continuing
supply of healthier
‘cannon fodder’ as the
war wore on.

By 1918, however, the
bargaining hand held
by trade unions had
been considerably strengthened by the
key role they played in negotiating the
pay and conditions of workers involved
in essential wartime production. There’s
also no doubt that the massive
contribution of the female workforce to
the Home Front helped provide the
catalyst for the Reform Act of July 1918
which, following the pre-war vilification
of the Suffragettes, finally secured the
vote for women over the age of 30.

Within the Post Office the number of
women employed in what had
previously been an almost entirely male
bastion rose from only around 2,000 in
1914 to 35,000 by 1918.

“In the early days of the war it was
considered there were only a limited
number of jobs that women could be
asked to do - including sorting and
things like the repair of damaged parcels
and letters - but as the war progressed
and women demonstrated they were

perfectly capable of doing a wide
range of duties they were

given more and more to do,
including deliveries,”
explains Chris Taft.

“One job that was held
back a long time, however,
was that of opening letters
that couldn’t be delivered

because the recipient had
been killed, because at the

time it was felt that would be
too upsetting for a woman.

Gradually, however, that was
opened up to women as well.”

The change was not without
resistance. Historian Duncan Barrett
recounts the struggle of a woman in
Dorchester to overcome prejudice from
both male colleagues and the public to
become ‘head postman’ of a local post
office - a development that resulted in a
flurry of protest letters in the local press
from customers saying they didn’t like
having to deal with a woman at the PO
counter and that she ‘couldn’t possibly
be doing the job properly’ - even though
she demonstrably was.

Despite considerable resistance,
however, the ‘gender bar’ was broken.
Even though most of the Post Office’s
female wartime recruits were on

temporary contracts, and many lost their
jobs as male former post holders - who
had always been promised their jobs back
on demobilisation - returned to work, the
number of women employees never again
fell to pre-war levels.

Another progressive sea change that
was effectively ‘forced’ on the Post Office -
in part by its former pledge to staff
enlisting in to the military that a job
would be awaiting them on their return
from war - involved its attitude towards
disability.

With thousands who had suffered
debilitating wounds determined to take
the company at its word, a debate had
been raging for some time about the
proportion of disabled employees the
business could sustain and the roles they
could conduct.

British Postal Museum archivist Helen
Dafter concedes that much of the language
of that debate is highly politically
incorrect by today’s standards, as
demonstrated by a report of the Post
Office’s Committee on the Employment of
Disabled Ex-Soldiers which read: ‘The
way has, to some extent, been paved for
the employment of disabled men by the
employment of women in far larger
numbers than we have suggested in the
case of disabled men’.

“This equating of disabled men to able-
bodied women seems to have been quite
acceptable at the time, despite how
offensive it sounds to both parties in
modern society,” Helen admits - but the
fact remains that, in the context of the
time, a Rubicon had been crossed. V

INFORMATION

LAST POST EXHIBITION

The British Postal Museum & Archive’s flagship ‘Last Post’
exhibition - exploring the vital role of the Post Office during WW1

through the personal stories of postal workers, photos, letters and
wartime objects - is open to the public at the Coalbrookdale Gallery
at the Museum of Iron in Ironbridge until March 27, 2015. 

A travelling version of the exhibition, comprising pull-up banners,
has also been touring the country, and is currently on display at the
Brading Roman Villa on the Isle of Wight (until December 13) - while
a smaller display is currently touring selected Crown post offices.

• An online version of the Last Post exhibition can viewed on the British Postal
Museum & Archive’s website at www.postalheritage.org.uk

Above:
At first

women were
only allowed to do low profile 

work such as repairing 
damaged parcels

Sorting the mail on the front lineDesign for a special stool for war-wounded workers

A mobile telegraph machineA makeshift letterbox set up on the front line

Harry Brown’s field service card

Recruitment poster

All im
ages courtesy of the British Postal M

useum
 & Archive
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Following a rise in reported cases of bullying  
in the workplace, The Musician investigates  
the causes and effects of an insidious 
problem   – and the possible solutions.
Feature by Andrew Stewart
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Platitudes about music’s power to uplift the 
human spirit will come as cold comfort to 
professional musicians on the receiving end 
of workplace bullying. Think of the seasoned 
orchestral player who becomes the target 
of snide comments after a few below-par 
performances, or the session musician 
ignored because her “face doesn’t fit”. 

In recent years the Musicians’ Union has seen 
a disturbing rise in the number of members 
seeking support as victims of bullying. The 
worst cases appear to rest on a bedrock of 
insidious behaviours, many of them sufficient 
to shatter a musician’s confidence. Whatever 
the problem’s root causes, its effects can 
be devastating for victims and toxic for the 
general wellbeing of performing arts groups.

“Gender-related bullying was common when I 
was a musician in the 1980s,” says MU General 
Secretary, John Smith. “My impression now 
is that most bullying is not sexist but ageist. 
It’s about psychological pressure imposed by 
experienced players on new faces or by young 
players on older colleagues.” Conductors, he 
adds, often exploit this sense of ‘them and us’ 
by picking on perceived weak links in the band. 
“But I’m afraid most bullying is perpetrated 
by musicians on other musicians,” comments 
John. “The lack of modern, sympathetic 
human resource managers in orchestras only 
magnifies the problem.”

John Smith points to an ongoing discussion 
about workplace bullying within the General 
Federation of Trade Unions (GFTU). Remedial 
proposals include an online training course 
in management and human resources skills, 
which could be tailored to the needs of 
orchestra section leaders and principals. 
“Although training musicians could help, 
bullying is a big dilemma for orchestra 
managers,” says John. “The best take this 
problem seriously; many, though, don’t want 
to know. There’s no excuse for ineffective 
managements standing by while conductors 
or players act like bullies. Other industries are 
much better at dealing with bullying behaviour 
and its causes. We need to look at humane 
ways to help players who are having technical 
difficulties or coming to the end of their 
careers. Allowing them to be bullied out of  
the workplace is totally unacceptable.”

‘creAting without 
conFlict’ 
“We’re working with the 
Federation of Entertainment 
Unions (FEU), which includes 
our colleagues at BECTU, 
Equity, the National Union of 
Journalists and others, to tackle 
workplace bullying,” says Bindu 
Paul, the MU’s Education & 
Equalities Official. “Creating 
without Conflict, the FEU’s 
report examining bullying, 
harassment and discrimination 
in the entertainment and media 
industries, contains a survey of 
4,000 arts and media workers. 
Over half (56%) of respondents 
had experience of bullying, 
harassment or discrimination, 
while almost three-quarters of 
the survey’s musicians (74%) 
reported being bullied by other 
musicians. The FEU’s Creating 
without Conflict campaign is 
about standing up for the rights 
of every worker to do their job 
without being bullied or belittled 
by managers or colleagues.

“The aim is to encourage 
employers to receive advice 
around dealing with bullying, 
to discuss the problem and 
begin the process of change. 
Managements need to realise 
that freelancers are particularly 
vulnerable to bullying 
behaviours. There are examples 
of best practice that should 
be shared and introduced 
to managers early in their 
careers. The FEU has published 
guidelines for managers and 
for freelance members working 
in live performance, recorded 
media and entertainment. We 
want employers to sign up to 
the FEU’s Code of Conduct and 
for everyone to understand 
what constitutes bullying.”

THE UNION
APPROACH

A growing problem
Jo Laverty, MU Regional Official, notes that 
cases of bullying reported by members 
in the capital’s freelance orchestras have 
soared since the financial crisis hit in 
2008. She believes that many orchestral 
managements are too busy chasing work 
to recognise bullying. “It makes no sense if 
highly-experienced players feel threatened 
or undermined,” she comments. “Some 
managements are unwilling to work with us 
to settle interpersonal problems involving 
players. That suggests they fail to see the 
value of improving the working lives of their 
musicians.” Jo Laverty criticises managements 
for creating conditions in which musicians 
are obliged to commit to every date in the 
diary. Such approaches do little to promote 
harmonious working relations.

According to Naomi Pohl, London Regional 
Organiser at the MU, concerns about job cuts 
and falling incomes may have contributed to 
the spread of bullying. Orchestral salaries, she 
notes, are around 15-20% lower in real terms 
than when public spending cuts began in 2010. 
“People understandably feel insecure. That 
transfers into the working environment and 
can trigger bullying. Additionally, what may be 
tolerable in an easier climate may have a major 
psychological impact when times are tough. 

“There’s no excuse 
for ineffective 
managements standing 
by while conductors or 
players act like bullies,” 
John Smith,  
MU General Secretary
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WINNER
UNITE
WE’RE HUMAN BEINGS TOO
An important piece challenging 
prejudice against immigrant 
workers and the effect it has on 
their lives. A brave and timely 
attempt to put the ‘migrant 
workers’ voices centre stage,  
the feature hears from a 
Unite rep in a workplace that 
employs large numbers of 
workers from abroad.

BEST FEATURE

HIGHLY COMMENDED
CWU  LAST POST - WW1  
REMEMBERED
This well-researched and interesting 
read is an excellent account of the 
post office rifles and the sacrifice 
of the postal service staff in the 
first World War. Written during the 
centenary of the outbreak it is 
obviously timely and makes good 
use of archive photographs.

HIGHLY COMMENDED
EQUITY  I WAS AWARE OF EVERY 
SECOND OF THE FALL
An accident at work may be a 
familiar story for many unions, but 
this is dramatically told in the first 
person. The clarity of the telling 
makes it an engaging read and it 
clearly sells one of the key union 
services very well. A genuinely 
shocking story that was followed up 
in mainstream media. 

COMMENDED
MUSICIANS’ UNION
BULLYING AT WORK
Whilst bullying may be a perennial 
problem tackled by unions 
this honest look at the issue is 
fascinating. It is powerfully told 
and includes an account of 
unacceptable behaviour in an 
orchestra, where the dynamics  
and pressures of group work are 
laid bare. 

FDA
DON’T KEEP THE FDA A SECRET
A short feature drawing on the 
experiences of two new recruits 
illustrates the work that the union 
is doing to promote itself amongst 
potential members. A useful plug for 
web and print materials to support 
existing members’ recruitment  
of colleagues.

NAPO
NAPO STRESS SURVEY
Working long hours and coping 
with the stress of job insecurity are 
far too common in many of Britain’s 
workplaces. But the shocking 
results of this survey amongst napo 
members in the probation service 
gives a rare insight into the scale of 
the problem. 

NASUWT
UNITE FOR QUALITY EDUCATION
Looking outwards onto an 
international stage, this feature 
reported on a global campaign  
for quality education. Drawing 
attention to the millions of children 
around the world who are denied 
access to a decent education, the 
union clearly outlines why it supports 
the campaign.

ATL
BRIDGING THE CAREERS GAP
A useful article exploring the 
mostly negative consequences 
of government changes to the 
careers service that also finds time 
to look to possible solutions. This 
is a well-researched feature with 
obvious interest to members, cleverly 
complemented by the illustration 
used.

CSP
GAZA ALERT
Professional volunteers can be called 
to a wide range of humanitarian 
crises, but this story of physio 
volunteers finding themselves in 
Gaza was unusual. Although they 
are in a conflict zone the story is 
presented in a matter-of-fact, but 
interesting, manner with good 
photographs to complement it.

FBU
FIREFIGHTERS DESCEND  
ON WESTMINSTER
A strong, union-focused narrative 
that gives an insight into the process 
of parliamentary lobbying and 
combines it with a personal story. 
Good to read a piece that combines 
concern for members’ issues with  
a passion for the resourcing of a 
public service. 

NAUTILUS INTERNATIONAL
IT’S A LIFE OF TWO HALVES
This human interest story must surely 
have attracted members’ attention 
(well, those who like football, 
certainly). Well-written with a punchy 
style it features a Nautilus member 
who combines a life working on a 
cruise ship and studying marine 
engineering with being a non-
league soccer player.

POA
25TH ANNIVERSARY OF THE  
STRANGEWAYS PRISON RIOT
An excellent inside account of 
the 25-day prison riot and rooftop 
protest, with the kind of detail that 
you don’t normally get from the 
mainstream media. Hearing from the 
POA members involved at first hand 
gave an enlightening insight into the 
events of that time.

PROSPECT
CLOUDY, WITH A CHANCE OF SOLAR 
FLARES
Severe space weather may sound 
like something from the world of 
science fiction, but this interesting 
science feature showed how very 
real the issue is for UK infrastructure. 
Although quite technical in places, 
it was well written with good 
photography and was overall a very 
engaging piece. 
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BEST PHOTO/
ILLUSTRATION

There were slightly more photographs 
than illustrations this year but the 
quality was high amongst both.

The CSP took the first prize with a 
dramatic image of physiotherapists 
in protective gear. A campaigning 
illustration about bus driver pay 
saw Unite highly commended. A 
striking image in an almost empty 
background won a commendation 
for Equity.

WINNER HIGHLY COMMENDED

COMMENDED

UNITE  ILLUSTRATOR: DOUG POUCHCSP  PHOTOGRAPHER: JOANNE O’BRIEN
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RobeRt Millett Meets 
the physios who 
tReat patients with 
dangeRous, highly 
infectious diseases

Ever ready: specially 
trained physios Lauren 
Geddes and Suzie Murray in 
the Royal Free hospital’s high 
level isolation unit in London

7 January 2015 Frontline – www.csp.org.uk
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www.equity.org.uk

KEISHA AMPONSA BANSON 
SINGS ITS PRAISES

Union set to release 
record royalties for film 

Hugh Bonneville on 
arts cuts and his  

love of theatre 

Got issues? We launch 
a guide to campaigning

MUSICAL 
THEATRE 

Why 

matters

EQUITY  PHOTOGRAPHER: PHIL ADAMS
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WINNER
CSP 
PHOTOGRAPHER: JOANNE O’BRIEN
A strong, eye-catching and 
well-composed photograph 
showing two physiotherapists in 
protective gear, accompanying 
an article on working with highly 
infectious patients. Facemasks 
and gowns add to the drama 
and danger and the judges 
liked the way the image tied into 
the text.

BEST PHOTO/
ILLUSTRATION

HIGHLY COMMENDED
UNITE 
ILLUSTRATOR: DOUG POUCH
An intricate and effective illustration 
that uses the familiar London 
transport map. It cleverly illustrates 
the pay injustice against which the 
union is campaigning. Bold colours 
and a great slogan complete  
the effect

COMMENDED
EQUITY
PHOTOGRAPHER: PHIL ADAMS
This photo works so well because 
the eye is immediately drawn 
to the sympathetic figure 
portrayed against an almost bare 
background. The overall effect is 
very good, with the striking image 
needing only a small amount of 
text to complete the cover.

ATL
ILLUSTRATOR: ZARA PICKEN
Good use of colour and theme 
makes for a bold illustration with 
an immediate impact. The main 
front page illustration is continued 
through the article inside and 
complements it very well. 

CWU 
MONTAGE: HOWARD BURNS; PHOTOS: 
SIMON ALFORD, NICOLA CHAPPLE, 
KARL STEWART
A lively photomontage on the theme 
of the political fund ballot draws 
together the different campaigns 
that the union has used to progress 
the fund. A unifying colour scheme 
helped to add cohesion to the 
montage.

FBU
PHOTOGRAPHER: ANDREW WIARD
A strong pictoral message of support 
for an important FBU campaign. 
Solidarity is visualised through the 
repeating placard. Good use of 
white on black text in the picture 
and the accompanying article.

FDA 
PHOTOGRAPHER/MONTAGE:  
ANDREW CHAPMAN
This is a clever photomontage that 
illustrates an article on public sector 
procurement. The image has strong 
elements, although the link between 
the content of the image and 
the content of the article was less 
obvious.

MU 
ILLUSTRATOR: LUKE DROZD
Modern cartoon-like illustrations 
are used to appeal to a younger 
audience to good effect. The folded 
pamphlet has a number of faces 
which come together when it is 
opened up. A muted and limited 
palette helps to tie all the parts of 
the illustration together. 

NAPO
PHOTOGRAPHER: STEFANO CAGNONI
There was a mixed reaction to this 
entry, a photograph of a napo 
demonstration in progress. It was 
seen as an emotive image that 
active members would understand, 
but one which would not engage a 
sceptical or unaware audience.

NASUWT 
ILLUSTRATOR: SIMON BOOTHE
This strong, arresting design using a 
silhouette of a woman’s head was 
used to illustrate a flyer for a women 
teacher’s conference. Bold primary 
colours against a white background 
and a glossy finish lend impact.

NAUTILUS INTERNATIONAL 
ILLUSTRATOR: JUNE CATTINI
A clever illustration in an infographic 
style to show the means of 
communication used by the union’s 
widely-dispersed membership. 
Although the graphic supported the 
article it accompanied, the judges 
were divided on its overall success.

POA 
ILLUSTRATOR: BRIAN MCMAHON
This attention-drawing illustration 
appeared on the front cover of the 
union journal. A clever mock-up of 
a twenty-pound note, it uses images 
of David Cameron and George 
Osborne to promote the Britain 
Needs a Pay Rise message.
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BEST ONE-OFF 
PUBLICATION

This is another ‘apples and pears’ 
category for the judges, who 
nevertheless enjoyed the variety 
and the resourcefulness of unions in 
reaching members in different ways. 
This year booklets were a very common 
format, although the subject matter 
ranged far and wide. 

Prospect took the winner’s prize with a 
loose-leaf folder on the issues raised 
by the independence referendum in 
Scotland. A booklet on the issue of 
parental leave won highly commended 
for Nautilus.

WINNER

PROSPECT PROSPECT SCOTLAND:   
 OUR VOICE – OUR FUTURE

www.prospect.org.uk/joinus

Prospect Scotland

Suite 4
1st Floor
Glenorchy House
20 Union Street
Edinburgh
EH1 3LR

T 0131 558 2660
F 0131 558 5280
E scotland@prospect.org.uk

Prospect Scotland: 
Our Voice – Our Future

www.prospect.org.uk/joinus

Printed by College H
ill Press   August 2014

Going forward from either a Yes or a No vote there will be 
major challenges in many of our sectors where we have 
members. Membership of a trade union will be of great 
benefit for a lot of workers. So encourage your colleagues to 
join. Speak to family members in employment about their 
relevant trade union. Let’s take this opportunity to highlight 
the very real need for trade unions in modern workplaces 
and how they can be a force for social justice at work and in 
wider society.

Join instantly online: www.prospect.org.uk/joinus

HIGHLY COMMENDED

MATERNITY  
AND PATERNITY  

GUIDELINES
Guidance for Nautilus International UK members  

on their rights as new or expectant parents

NAUTILUS INTERNATIONAL  MATERNITY AND PATERNITY GUIDELINES
COMMUNICATION
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WINNER
PROSPECT  PROSPECT SCOTLAND: 
OUR VOICE – OUR FUTURE
Prospect used a folder and 
inserts to break the content 
down into bite-sized chunks and 
this makes it far easier to get to 
grips with this complex subject. 

It is the culmination of two years 
work and provides an excellent 
summary of both sides of the 
argument and what the issue 
means to union members.

BEST ONE-OFF 
PUBLICATION

HIGHLY COMMENDED
NAUTILUS INTERNATIONAL
MATERNITY AND PATERNITY 
GUIDELINES
The judges felt the clear layout 
and good signposting gave great 
support to the clear advice. Lots 
of colour photographs helped to 
bring the brochure to life. 

CSP  DRIVE CLEAR OF PAIN
This ambitious A5 booklet of advice 
for drivers tries really hard with its 
graphic design icons, but doesn’t 
overwhelm the content which is 
simply written, and fun. A stylish and 
innovative publication.

CWU  A WOMAN’S PLACE  
IS IN THE CWU
This booklet has a clear and simple 
design that combines polemic, case 
studies and recruiting advice to put 
women centre stage. With lots of 
colour photos, the text is written to 
appeal to new and long-standing 
members alike. 

FBU  IT’S TIME TO TAKE OVER  
THE BIG ENERGY FIRMS
Another A5 booklet, this time 
advocating the renationalisation 
of the ‘big six’ energy companies. 
The judges liked the design and the 
good use of iconography to break 
up an otherwise dense text. 

FDA  THE FDA GUIDE TO CIVIL SERVICE 
PENSIONS 2015
It sounds dry, but with graphs 
and iconography to break up the 
content this booklet performs well 
in guiding the reader through a 
complex issue. The judges liked the 
detachable membership form inside 
the back cover.

NAPO  UNITY IN NAPO –  
2014 AGM SPECIAL
This A4-format booklet with a clean 
design de-jargonises the terminology 
of annual conference in a friendly 
fashion for the membership. Lots 
of photographs help to enliven the 
material.

NASUWT  BROKEN PROMISES
The judges liked this clever 
campaigning booklet which 
examined at the effects of coalition 
government policy on schools. A 
clear and simple design makes the 
booklet a good, quick and user-
friendly guide to the issue and a 
clarion call to vote for education. 

NUT  IT’S CHILD’S PLAY
This booklet encourages teachers 
to think differently and challenge 
stereotypes and gives them the 
reading tools to have constructive 
discussions about equality in the 
classroom. Lovely presentation too. 

POA  POA MEMBERS WORK-RELATED 
STRESS AND WELL-BEING SURVEY
An academic report on the psycho-
social working conditions in the 
prison sector, the book contains lots 
of data from a large-scale survey of 
members. There are plenty of graphs 
and charts to make the results 
easier to grasp, although one judge 
felt more context could have been 
provided.

UCU  WHY IMMIGRATION IS GOOD  
FOR ALL OF US
This excellent summary of the facts 
is a one-stop shop for statistics on 
many aspects of immigration.  
The clear design and simple  
colour palette keeps the brand 
consistent and the iconography 
helps to bring the figures to life.  
Brave and very useful.
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BEST  
CAMPAIGN

With minds tuned to the general 
election, it is perhaps not surprising 
that many of the campaigns had 
themes that underscored the negative 
effects of five years of Conservative-led 
government.

An excellent parliamentary campaign 
on a shoestring budget saw UCU take 
the honours this year. Both the FBU and 
NASUWT were highly commended for 
two quite different campaigns: a local 
campaign for compensation and a link 
up with a national NGO respectively. 

WINNER

UCU PROTECTING ACADEMIC FREEDOM –  
 AMEND THE COUNTER-TERRORISM  
 AND SECURITY BILL

HIGHLY COMMENDED

NASUWT  THE COST OF EDUCATION

FBU  JUSTICE FOR FIREFIGHTERS

The largest teachers’ union in the UK

The Cost of Education
NASUWT
The Teachers’ Union

2013/14

Cost of Education (New version)_Layout 1  26/01/2015  09:38  Page 1
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WINNER
UCU  PROTECTING ACADEMIC 
FREEDOM – AMEND THE COUNTER-
TERRORISM AND SECURITY BILL
This interesting and successful 
campaign impressed the judges 
with its clear objectives and 
strategies to achieve them.  
With only a small budget there 
were some impressive media 
hits and a well-attended 
parliamentary lobby.

BEST  
CAMPAIGN

HIGHLY COMMENDED
FBU  JUSTICE FOR FIREFIGHTERS
Iconic branding and a simple 
message helped this campaign 
to secure compensation for the 
bereaved families of two firefighters. 
With only a limited budget there 
was good use of social media 
to take the message out to 
members and the wider public. The 
dedicated website won praise from 
the judges. 

HIGHLY COMMENDED
NASUWT  COST OF EDUCATION
This was an interesting and 
impressive campaign that used a 
good range of well-coordinated 
materials. The link-up with Child 
Poverty Action Group was praised 
and helped to underline many of 
the union’s key arguments. Good 
result from a limited budget.

CWU  STAYING IN POLITICS
This was a very effective campaign 
by the CWU, winning an 86 per cent 
‘yes‘ vote in their political fund ballot. 
The judges liked the use of different 
media, including email, Twitter and a 
website, as well as traditional printed 
materials to engage with members. 
They also appreciated the consistent 
branding across these media.

FDA  PENSIONS 2015
The judges were impressed that 
the union had produced such a 
clear guide for such a big and 
complicated issue as a key element 
in their impressive and successful 
campaign. There was good co-
ordination between the dedicated 
website and the publications 
and a clever link to membership 
recruitment.

NUT  STAND UP FOR EDUCATION
An impressive campaign that both 
mobilised members and reached 
out to the general public. The clear 
manifesto seems to have been well 
used as a campaigning tool for 
teachers engaging with politicians 
and others. 

POA  68 TOO LATE
The union successfully combined 
statistical data and personal 
testimony to mount a strong 
campaign. Moving evidence from 
prison officers and psychiatric 
staff clearly underscores the stress 
inherent in their workplaces and the 
consequences for their health.

PROSPECT  SAVE IMPERIAL WAR 
MUSEUM LIBRARY CAMPAIGN
This successful campaign to save 
the library combined traditional 
printed materials with a website 
and other online media efforts. High 
quality materials and extensive use 
of Twitter helped to build a very 
positive approach that reached a 
wide audience.
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WINNER WINNER

NAUTILUS INTERNATIONAL  WWW.NAUTILUSINT.ORG BDA  WINSTON’S STORY

HIGHLY COMMENDED
BDA  WWW.BDA.UK.COM

HIGHLY COMMENDED
CWU  STAYING IN POLITICS – CWU POLITICAL FUND

COMMENDED
CWU  WWW.CWU.ORG.UK

COMMENDED
FBU   
FIREFIGHTERS ANNOUNCE  
FOUR-DAY STRIKE

Clear design and ease of access to content were twin 
themes running through the judges’ comments this year 
about websites. Member-orientation was also a feature 
that won praise from the judges.

A range of member-centred features, including tri-lingual 
pages and a clever, low bandwith option for those at sea, 
gave Nautilus the winning edge to take the top spot in this 
category. A clear sign-up journey won highly commended 
for the BDA and the CWU was commended for its 
prominent social sharing options.

The spread of vines and video in campaigning led the 
TUC to narrow the e-comms category this year and it drew 
a select band of entries. They showed a high degree of 
professionalism and covered a wide range of topics.

The BDA had the winning edge with their training video 
for reps. The CWU’s entry supported the union’s campaign 
to retain its political fund and won highly commended. A 
‘newsy’ video announcing the results of a strike ballot won 
commendation for the FBU.
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BEST  
WEBSITE
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WINNER
NAUTILUS INTERNATIONAL
WWW.NAUTILUSINT.ORG
Big, bold recruitment and 
member benefits sections on 
the home page to entice new 
members won high praise 
from the judges. There is good 
accessibility and the varied 
content types used throughout 
the site engage different content 
seekers. A low-bandwidth version 
for those at sea typifies the site’s 
member-centred feel.

HIGHLY COMMENDED
BDA  WWW.BDA.UK.COM
This is a responsive website with a 
modern clear design and hierarchy 
of content and prominent social 
sharing options on the home page. 
The judges liked the wide range of 
content available and the use of  
a poll as an engagement tool. 
There is also a clear membership 
sign-up option. 

COMMENDED
CWU  WWW.CWU.ORG.UK 
The clear design of this site and the 
interactive ‘actions’ on the home 
page won favour with the judges. 
The social sharing options are 
prominent and the site content is 
varied with images, text and videos. 
Online sign-up would be icing on  
the cake. 

S P O N S O R E D  B Y

FBU  WWW.FBU.ORG.UK
The most striking feature of this 
website is the compelling imagery 
and there was also praise for the 
ease of navigation. It is interesting 
that though this is a committed and 
campaigning industrial union there 
is a strong public information slant to 
a lot of the material. 

NAPO  WWW.NAPO.ORG.UK
The judges liked the clear design 
and the rotating hero image 
drawing attention to the lead news 
items. The social sharing buttons 
are prominent on the home page 
and content is pulled through from 
both the blog and twitter feed. A 
successful re-design!

NASUWT  WWW.NASUWT.ORG.UK
The homepage has a compelling 
image and is packed with 
information. The log-in for the 
members’ area is very prominent 
and there is also actionable content 
that sits behind this, such as event 
registration. One judge felt the 
social sharing panel could be more 
carefully designed. 

UCU  WWW.UCU.ORG.UK
Whilst there was praise for the 
extensive and varied content, the 
judges felt the home page lacked 
any clear navigation or hierarchy of 
content to guide the visitor. However, 
on getting to the action elements 
the judges found them well 
structured, particularly the sign up. 
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BEST VIDEO

WINNER
BDA  WINSTON’S STORY
The judges liked this reps 
training video for its good 
story-telling and professional 
production. They liked the 
way it demonstrated the clear 
role of the union in a fictional 
disciplinary case and thought 
it would be a useful part of a 
training course. A very ‘slinky’ 
production!

HIGHLY COMMENDED
CWU  STAYING IN POLITICS –  
CWU POLITICAL FUND
This professional-looking, well-
produced and executed video 
made a solid case for the retention 
of the political fund by the CWU. 
Good graphics and a reasonable 
length meant the content was both 
enjoyable and easy to absorb. 

COMMENDED
FBU  FIREFIGHTERS ANNOUNCE 
FOUR-DAY STRIKE
This video was posted on YouTube 
to announce the decision to 
extend the strike and attracted 
many views. The judges were in  
two minds, liking the introductory 
music, the interview format with  
FBU General Secretary Matt Wrack, 
and the tickertape, but being less 
fond of the unscripted nature and 
the length. 

CSP  SOCIAL MEDIA GUIDANCE  
FOR CSP MEMBERS
Made to support an offline guide, 
this video used a mixture of 
speakers, graphics and imagery 
to get the message across. Whilst 
it provided some excellent insights, 
one judge felt that although this is a 
very ‘live’ issue, the video could have 
been more upbeat.

NAPO  NAPO, HAPPY BIRTHDAY CHRIS 
GRAYLING – 1 APRIL STRIKE RALLY
An opportunistic video made during 
a demonstration divided the judges. 
Some found this an engaging a 
creative concept and liked the fact 
that it was user generated content. 
But others found the ad hoc nature 
got in the way of the message.

NAUTILUS INTERNATIONAL
WHEREVER YOU ARE, SO ARE WE
This very professional, well-produced 
and executed film made a very 
strong case for the benefits of union 
membership. However, the judges felt 
that it was perhaps a little over-long. 
The viewing figures seemed very low 
for such a high quality film.
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