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Creative*

    Mining and quarrying

      Food products, beverages and tobacco

      Textiles, wearing apparel and leather products

      Wood, paper products and printing

      Coke and refined petroleum products

      Chemicals and chemical products

      Basic pharmaceutical products and preparations

      Rubber, plastic and other non-metallic mineral…

      Basic metals and metal products

      Computer, electronic and optical products

      Electrical equipment

      Machinery and equipment n.e.c.

      Transport equipment

      Other manufacturing and repair

    Electricity, gas, steam and air conditioning supply

    Water supply, sewerage, waste mgmt and…

Construction

    Wholesale, retail, repair of motor vehicles and…

    Transportation and storage

    Accommodation and food service activities

      Publishing, audiovisual and broadcasting activities

      Telecommunications

      IT and other information service activities

  Financial and insurance

  Real estate

      Legal, accounting, mgmt, architect, engineering etc

      Scientific research and development

      Other professional, scientific and technical activities

    Administrative and support service activities

    Public admin, defence, compulsory social security

    Education

      Human health activities

      Residential care and social work activities

Chart 1:  Proportion of total GVA 2013
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Table 1: Creative Industries growth compared to other economic sectors 

 

Blue Book Sector or Creative Industries 

Percentage Change 

in GVA between 

2013 and 2014 

Percentage Change 

in GVA between 

2008 and 2014 

Construction 10.2% 9.7% 

Creative Industries 8.9% 37.5% 

Total professional and support 7.3% 22.6% 

Other services 7.1% 30.6% 

Financial and Insurance Activities 7.0% 21.6% 

Distribution, transport, hotels and 

restaurants 

5.5% 16.3% 

Real Estate Activities 3.7% 34.7% 

Agriculture, Forestry and Fishing 2.5% 11.9% 

Information and Communication 2.2% 13.3% 

Government, health and education 2.2% 12.7% 

Production -0.2% 11.7% 

UK Economy Total 4.6% 18.2% 

https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/494927/Creative_Industries_Economic_Estimates_-_January_2016.pdf
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Chart 2: Creative Industries growth 2008-14 

10 Creative Economy Employment in the EU and the UK: A Comparative Analysis, 

NESTA, December 2015, p15. 
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http://www.nesta.org.uk/sites/default/files/creative_economy_employment_in_the_uk_and_the_eu_v8.pdf
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Table 2: Jobs in the Creative Economy, Creative industries and Creative 

Occupations as a share of UK total jobs 

 2011 2012 2013 2014 

Change 

2011–

14 

2013–

14 

Creative 

Economy 
2,422,000 2,558,000 2,622,000 2,754,000 13.7% 5.0% 

Proportion of UK 

total jobs 
8.0% 8.4% 8.5% 8.8% 0.8% 0.3% 

Creative 

Industries 
1,561,000 1,691,000 1,713,000 1,808,000 15.8% 5.6% 

Proportion of UK 

total jobs 
5.2% 5.6% 5.6% 5.8% 0.6% 0.2% 

Creative 

Occupations 
1,685,000 1,757,000 1,799,000 1,915,000 13.7% 6.4% 

Proportion of UK 

total jobs 
5.6% 5.8% 5.8% 6.1% 0.5% 0.3% 

Chart 3: Changes in export of services indexed to 2009 = 100 

11 Creative Industries: Focus on Exports, Department of Culture, Media and Sport, 

June 2015. 
12 UK Creative Industries – International Strategy, UK Trade & Investment, June 2014, 
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https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/439718/Creative_Industries_Focus_on_Employment_Headline_Tables_2011_-_2014.xlsx
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/439742/Annex_D_-_Creative_Industries_Focus_on_Exports_2015.pdf
http://www.thecreativeindustries.co.uk/media/252528/ukti_creative_industries_action_plan_aw_rev_3-0_spreads.pdf
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https://www.nesta.org.uk/sites/default/files/creative-innovation.pdf
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The strategic importance of the UK’s creative industries 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 20 

15 EY’s Attractiveness Survey: UK 2015, p28. 

http://www.ey.com/Publication/vwLUAssets/The_UK_Attractivness_Survey_2015_-_full_report/$FILE/1595088_UKAS_report_2015_FINALWEB.pdf


 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 21 

 

5 The BBC’s contribution to the 

creative industries 

16 The contribution of the BBC to the UK creative industries, Frontier Economics, April 

2015, pp4-5. 
17 The Economic Value of the BBC 2011/12: A Report by the BBC, January 2013, p11.  

http://downloads.bbc.co.uk/aboutthebbc/insidethebbc/reports/pdf/bbc_report_contribution_to_the_UK_creative_industries.pdf
http://downloads.bbc.co.uk/aboutthebbc/insidethebbc/howwework/reports/pdf/bbc_economic_impact_2013.pdf


The BBC’s contribution to the creative industries 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 22 

18 Building public value: Renewing the BBC for a digital world, BBC, June 2004, pp7-8. 
19 Royal Charter for the continuation of the British Broadcasting Corporation, 

Department of Culture, Media and Sport, October 2006, pp2-3. 

http://downloads.bbc.co.uk/aboutthebbc/policies/pdf/bpv.pdf


 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 23 

20 Broadcasting: An Agreement Between Her Majesty’s Secretary of State for Culture, 

Media and Sport and the British Broadcasting Corporation, July 2006, p48. 
21 Agreement, op cit, p47. 

http://downloads.bbc.co.uk/bbctrust/assets/files/pdf/about/how_we_govern/agreement.pdf
http://downloads.bbc.co.uk/bbctrust/assets/files/pdf/about/how_we_govern/agreement.pdf


The BBC’s contribution to the creative industries 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 24 



 

Trades Union Congress Best of British: How the BBC powers the UK’s creative industries 25 

 

6 Revenue and Investment 

22 The Communications Market Report 2015, OFCOM, August 2015, p166. 
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Table 3: UK Television Revenue and Content Spending 2012 

 Revenue 
Spending on 

content 

Spending on 

original UK 

content 

Spending on 

original UK 

content as a  

percentage of 

revenue 

BBC £2.72bn* (22%) £1.61bn (27%) £1.52bn (46%) 55.9% 

Commercial 

PSBs 
£2.98bn (24%) £1.83bn (31%) £1.32bn (40%) 44.3% 

Non-PSBs £6.59bn (54%) £2.46bn (42%) £0.45bn (14%) 6.8% 

23 What If There Were No BBC Television?: The Net Impact on UK Viewers, Patrick 

Barwise and Robert G Picard, Reuters Institute for the Study of Journalism, February 

2014, pp27-8. 
24 Agreement, op cit, pp3-4. 
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